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The Right Oftering,
Communicated The Right Way,
To The Right People,

At The Right Time.






Setting Goals

‘ u Achievable s

e Whatis my digital objective?

e How many people do we want to reach
through our digital channels?

e What milestones are important to us? (ie:
conversions, social media followers,

downloads, signups)
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Setting Goals

Questions Your Answers

)

What do | want to accomplish

Specific and why is it important?

=X

How will | know that | have

accomplished my goals?
Measurable P ye

(

Can this be accomplished as a

] whole or in smaller parts?
Achievable

Is the goal too difficult or too
easy to reach?

)

Realistic

What date do | want to
accomplish this by?

X

Timely

(
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Setting Goals

Questions Your Answers
S What do | want to accomplish Identify the intent of students and capture their contact info
and why is it important? for proper follow up
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Setting Goals

Questions Your Answers
S What do | want to accomplish Identify the intent of students and capture their contact info
Specific and why is it important? for proper follow up
/M\ How will | know that | have Goal 1 - Find candidates for Summer Connect (x)
accomplished my goals? Goal 2 - Find candidates for College Bound (x)
Measurable Goal 3 - Expose students to Cru - Build Trust (x)
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Questions Your Answers
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Timely

<

MARKETING



Setting Goals

Questions Your Answers
S What do | want to accomplish Identify the intent of students and capture their contact info
specific and why is it important? for proper follow up
/M\ How will | know that | have Goal 1 - Find candidates for Summer Connect (x)
accomplished my goals? Goal 2 - Find candidates for College Bound (x)
Measurable Goal 3 - Expose students to Cru - Build Trust (x)

(

Can this be accomplished as a Can measure based on Goal 1, 2, 3

] whole or in smaller parts?
Achievable

Is the goal too difficult or too We will test and iterate (x2) based on results we get

)

o easy to reach?
Realistic

What date do | want to
accomplish this by?

X

Timely
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Setting Goals

Questions Your Answers

Identify the intent of students and capture their contact info
for proper follow up

What do | want to accomplish
and why is itimportant?

2

Specific

How will | know that | have Goal 1 - Find candidates for Summer Connect (x)
accomplished my goals? Goal 2 - Find candidates for College Bound (x)
Measurable Goal 3 - Expose students to Cru - Build Trust (x)

=X

(

Can this be accomplished as a Can measure based on Goal 1, 2, 3

] whole or in smaller parts?
Achievable

Is the goal too difficult or too We will test and iterate (x2) based on results we get

o easy to reach?
Realistic

What date do | want to October 1, 2018
accomplish this by?
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Helpful Resources

y N Cru.org
Cru i ANDRE ECHEVARRIA v A . . . .
HOWTOKNOWGOD ~ TRAIN&GROW  COMMUNITIES ~ OPPORTUNITIES ~ ABOUT  BLOG  STORE  GIVE 0 D I g I ta l M I n I St ry P a ge

DIGITAL MINISTRY

SOCIALMEDIA  APPS &TOOLS CREATING CONTENT

We’ve compiled the best of what Cru has to offer

DIGITAL MINISTRY in digital ministry to help you get started.

What you’ll find:

ﬁ Ready-to-use content

Training Videos

@ Digital Outreach
At Cru, we've seen firsthand how digital tools can be used for advancing the Great Commission. Ap pS a n d TOO lS

Digital allows access to places and people that have never been reachable before, and we want you to be a part of reaching people with the gospel.
We've compiled the best of what Cru has to offer in the area of digital ministry to help you get started. CO nte nt Creatlon TIpS
Qmiraininoctbatcon belovour church orow Lcine <ocial medio and gope vou can yce to <hare vourfaith in hundrede of Ianougoec we g

/tij Videography How-To’s
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Email us:
marketinghelp@cru.org
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